
TARGETING:   SHIPYARDS    ·    CAPTAINS    ·    OWNERS    ·    YACHT MANAGERS    ·    CREW    ·    PROJECT MANAGERS    ·    OWNER REPS

CONNECTING BUYERS AND SELLERS
• New website and packages for Autumn 2016 •
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stronghold that the top shipyards 
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Does the current state of marina 
infrastructure force sailing yacht 
owners to revise their designs? 
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The regatta’s role in marketing  
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A comprehensive business directory, in print and online, of  over 5,000  
companies actively operating in the superyacht industry today.  



IN PRINTBUYING AUDIENCE

TARGETING:

  Captains
Shipyards

Project Managers

Owners
Yacht Managers

Industry

16,000 print run 
8 issues annually

List your company at the back of the 
leading industry print titles for 12 months. 

Shown as a % of 16,000 print run 

Industry    22% Brokers    6%

Captain & Yachts direct  21% Designers    6%

Shipyards    18% Owners’ Reps &
Project Managers   4%

Yacht Owners    11%

Yacht Managers  4%Marinas & Ports  8%
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ONLINE
SuperyachtIndex.com has been totally re-launched 
offering companies the opportunity to create their own 
personalized, mobile friendly, microsite. 

SuperyachtIndex.com is visited by over 14,000 unique 
monthly visitors, all sourcing companies they can do 
business with in the superyacht market.  

PREMIUM ONLINE PROFILES ATTRACT 700%  
MORE TRAFFIC THAN BASIC LISTINGS 

Upgrading to a premium online profile has a number of 
benefits on the new website:

Companies with a premium listing will automatically 
jump to the top of relevant searches within         
SuperyachtIndex.com. 

This increased visibility will ensure your company is the 
first to be seen by an audience of potential new clients 
sourcing companies to work with.



ONLINE IN THE MEDIA
The brand new premium online profiles now allow companies to upload all sorts  
of information that can help you stand out and get noticed by new potential customers. 

YOUR WEBSITE WITHIN OUR WEBSITES. THIS INCLUDES:

This function allows companies to publish their news, press releases 
& PR directly onto the following websites offering you a direct line of 
communications with the industry: 

SUPERYACHTNEWS.COM
33,500+ unique monthly visitors 

SUPERYACHTINDEX.COM
14,000+ unique monthly visitors 

AUDIENCE POTENTIAL = 47,500

• Key contact details

• Company profile

• Maps 

• Photos

• Products 

• Key contacts and employees

• Customer reviews

• Links to social media accounts

• Video 

• News

• PR

• Job listings

• Yachts for sales (shipyards and brokers only)

• Yachts Designs (Designers only)

• Yachts launched and in build (shipyards only) 



THE PACKAGES AT A GLANCE

THE COMPLETE MEDIA PACKAGE

The Superyacht Report

£3,000 per annum £1,200 per annum

Premium online listing

Premium online listing

Premium search visibility 
Ability to upload PR

Ability to upload PR

Increased company information

Premium search visibility

(Print listing x 8 issues)

Premium online profiles attract 700% 
more traffic than basic listings

Premium online profiles attract 700% 
more traffic than basic listings

superyachtnews.com
superyachtindex.com

superyachtnews.com
superyachtindex.com

ONLINE PACKAGE ONLY
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THE COMPLETE MEDIA PACKAGE

£250 per month or £3,000 annually. 

List your company in Superyacht Index across all print and online  
media for 12 months for just £250 per month or £3,000 annually.

Offers you complete peace of mind your company is instantly accessible,  
across our full media portfolio for 12 months. Plus, you have full                      
access to the online press release section.

In Print 
•  The Superyacht Report magazine

In the Media 

• SuperyachtNews.com 

• SuperyachtIndex.com

 

Online 
PREMIUM ONLINE LISTING:

• SuperyachtNews.com 

• SuperyachtIndex.com 
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FOR STATISTICS INCLUDING PRINT RUN, ANNUAL ISSUES AND UNIQUE MONTHLY VISITORS, SEE PREVIOUS PAGES.



CATEGORY SPONSORSHIP
Exclusive sponsorship of a category will ensure your company  
is the most visible brand, within a given category, when buyers 
use the website to source suppliers. 

Sponsorship of each category is offered for £200 per month  
and includes: 

• Full width banner above all pages within your category

• Premium online listing

At £200 per month, you have the chance to ensure your  
brand is seen as the strongest within the industry to potential 
new customers. 



For more information:

Roland Archdall

Commercial Director

E. roland@thesuperyachtgroup.com

T. +44 (0) 207 801 1016

For all Superyacht Group media kits:
www.thesuperyachtgroupmediakit.com/my-campaign/

TARGETING:   SHIPYARDS    ·    CAPTAINS    ·    OWNERS    ·    YACHT MANAGERS    ·    CREW    ·    PROJECT MANAGERS    ·    OWNER REPS

MARKET YOUR BUSINESS DIRECT TO 262,800+ PROFILED INDUSTRY PROFESSIONALS ANNUALLY.


